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EXHIBITOR STATEMENTS

A firm favourite for gaming fans ,The feedback from the audience regarding our presentation was extremely positive: they
were very interested and there was a lot of testing and discussion. We see a successful future for CAGGTUS and are con-
vinced that the festival has become a permanent fixture in the gaming fans‘ calendar.”

Ida Marie Weber, Product Manager CE Display at Samsung Electronics GmbH

The right concept ,From our point of view, the event has the right concept to welcome many customers in person and show
customer proximity. [...] CAGGTUS also offered the opportunity to explore the possibility of future cooperation with important
partners from various business areas on site.” Dr. Wolf Stertkamp, PR-Manager & Marketing, MS| Deutschland

Tremendous interest in gaming portfolio ,Visitor interest in our gaming portfolio was enormous. [...]
The organisation of the gaming festival was also first-class, and we are convinced that CAGGTUS will continue
to be very successful in the future.* Alan Denis, Experiential Marketing Manager, EMEA at Dell Technologies

Perfect Match ,CAGGTUS and Zetti - it was a perfect match. Gamers are definitely a target group for our products,
which is why we took part in CAGGTUS for the first time this year. We handed out our promo packs in the entertainment
hall - and they were literally snatched out of our hands. We saw a lot of smiling faces and got great feedback.*”

Michael Hohmann, Chief Executive Officer, Zetti - Goldeck SuBwaren GmbH

Increase awareness in the community ,, The event has already established itself and is exactly the right place for us
to exchange innovative, digital ideas and projects with cool people. The community allows us to present ourselves
as an attractive and innovative employer and raise our profile. CAGGTUS was a great way to do this!“

Evelyn Zaruba, Press Officer, Corporate Communications and Politics, enviaM-Gruppe
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CONTACT PARTNERS

CONSTANTIN STROBEL |
Project Director s‘“’E THE DATE'
+09 341678-8041
c.strobel@Ieipziger-messe.de
MICHELLE HAMMER
Project Assistant
+09 341678-8040
m.hammer@Ieipziger-messe.de

. Instagram
LAURA MULLER Twitter
Project Manager .
+19 311 678-8043 Discord
la.mueller@Ieipziger-messe.de Facehook

Twitch

SUEN HOLUBEK TikTok
Project Manager
+09 301 678-8044 YouTube

s.holubek@Ieipziger-messe.de LinkedIn
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