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EXHIBITOR STATEMENTS

Direct exchange is a reality and not just a promise. ,We have been part of CAGGTUS since the first year - and have deve-
loped together with the festival. Our stand has grown with it, but the spirit remains the same: approachable, authentic and at the
heart of the community. Direct exchange is a reality and not just a promise.*

Dawid Hallmann, Director Webedia Gaming GmbH

Response was overwhelming ,We at ASUS ROG are very pleased about the interested and active community that took
part in Caggtus 2025 both on site and in the stream. The positive response to our stage programme, the product exhibition
and the gaming stations was overwhelming. We were able to record consistently good visitor numbers on all event days,
which impressively underlines the success of our event.”

Christian Wefers, Team Leader Public Relations Central Europe ASUS Republic of Gamers

Reach our target group 1009% ,As ZOTAC, we have been supporting the topic of gaming in Leipzig for many years - and
CAGGTUS seamlessly continues this tradition. The visitors not only showed great interest in the LAN, but also in the products

of the numerous exhibitors. Together with Memory PC, one of our most important system integrators, we were able to realise

an impressive joint stand. Our main focus was on presenting the new generation of graphics cards and our handheld - a product
that you have to pick up and try out for yourself to experience all its strengths and features. With the CAGGTUS, we are reaching
100% of our target group - both hardcore gamers and casual gamers. And at the end of the day, there's a gamer in all of us.”

Maciej Wieczorek, Marketing Director Zotac
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850/ rate the on-site discussions 880/ see good or very good opportunities
/ﬂ as good or better /0 for follow-up businesses
800/ recommend CAGGTUS reach casual gamers good or
/ﬂ without reservation

very good on-site CAGGTUS
800/ guaranteed to take 830/ reach gaming enthusiasts good
/0 part in CAGGTUS 2026 /ﬂ or very good on-site CAGGTUS
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TALENTS

DOKTORFROID BENX & MAHLUNA &
AUVESOMEELINA RUNXMANGO

All the Talents at a glance: www.caggtus.de/talents-en
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https://www.caggtus.de/talents-en
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CONTACT PARTNERS

CONSTANTIN STROBEL
Projekt Director
+09 341 678-8041
c.strobel@leipziger-messe.de

MICHELLE HAMMER
Project Assistant
+19 341678-8040
m.hammer@leipziger-messe.de

JULIA MARCINIAK iscord
Project Manager 5607
+49 341678-8043 Facehook
jmarciniak@Ieipziger-messe.de Twitch

SAVE THE DATE!

Instagram

SUEN HOLUBEK i
Project Manager
+19 341678-8044 YouTube

s.holubek@Ieipziger-messe.de LinkedIn


https://www.linkedin.com/in/constantin-strobel/
https://www.linkedin.com/in/michelle-hammer-88b1b417b/
https://www.linkedin.com/in/julia-marciniak-262841265/
https://www.linkedin.com/in/sven-holubek-9201b7236/
https://www.youtube.com/watch?list=PLQNPx2CZw63TeT60pbzo8QKuYyIJcRCKb&v=ijPXr29ZKU0&embeds_referring_euri=https%3A%2F%2Fwww.caggtus.de%2F&source_ve_path=MjM4NTE
https://www.caggtus.de/
https://www.caggtus.de/de/medien/pressemitteilungen/pressemitteilungen-uebersicht
https://www.instagram.com/caggtusleipzig/
https://discord.com/invite/caggtus
https://www.facebook.com/caggtusleipzig
https://www.twitch.tv/caggtusleipzig
https://www.tiktok.com/@caggtus.leipzig
https://www.youtube.com/caggtusleipzig
https://www.linkedin.com/showcase/caggtus-leipzig/posts/?feedView=all&viewAsMember=true



